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One in Four Consumers Boycott Ethically
Challenged Companies

March 17, 2009 - One in seven consumers (14%)
have decided not to buy from a company with a
poor reputation for environmental responsibility, and
almost a quarter consider a company’s ethics

before making a purchase, according to a new U.K. survey.

The survey, conducted by YouGov for the Carbon Trust Standard, finds
that a company's green credentials have a significant impact on
consumer buying choices - despite the current recession. Sixty-two
percent of consumers say environmental concerns influence their
purchasing decisions "the same as a year ago," and just over a quarter
saying they influence them "even more" than in 2008.

If anything, consumers say they want clearer, more credible information
on what companies are doing to reduce their environmental impact. The
research shows that 70% of consumers do not feel confident that they
can clearly identify which companies are environmentally responsible.
Six in ten consumers (59%) are skeptical about the environmental claims
companies make, and 44% of consumers would like more information
on what companies are actually doing to be environmentally responsible.

(Note to marketers: Just 6% of survey respondents say they base their
green purchasing decisions on advertising. They're more likely to get
their information via the media (38%) and third-party endorsement or
accreditation (34%).)

"This research shows that consumer values do not change, even in a
middle of a recession," says Harry Morrison, head of the Carbon Trust
Standard. "They want companies to act and cut their carbon footprints,
and provide transparent and accessible evidence of action. We believe
companies that take real action will seize the dual benefits of immediate
cost savings and a stronger reputation, which is good for business."

Tags: Consumer Surveys, Brand Risk/Benefit

Comments

Post new comment
Subject:

Want Sustainable Brands Weekly
a weekly roundup of what's new
in green branding and marketing
delivered direct to your inbox
every Thursday? Sign up for this
and other SLM newsletters by
visiting our Newsletters page.

Share Your Stories!

The sustainable business world is
wide-ranging, free-wheeling, and
fast-growing; we can't possibly
be everywhere at once. If you
know of a hot tip or helpful
sustainability story we've missed,
tell us about it.

Smart. Sustainable. Business.

Home Smart Eco-Strategy Sustainable Brands Green Design NEWSLETTERS EVENTS SERVICES ABOUT
SUSTAINABLE BRANDS INTERNATIONAL WELCOME TO SUSTAINABLE BRANDS '09

http://www.sustainablelifemedia.com/newsletters
http://googleads.g.doubleclick.net/pagead/iclk?sa=l&ai=B0p7LXXDSSbf0GoGwVb6A0a4G0-7chQEAAAAQASCn96QGOABQxqfbsvn_____AViL-tvtDWDJzqOKpKSYEKoBCjIxNTg3NDA4MDGyARx3d3cuc3VzdGFpbmFibGVsaWZlbWVkaWEuY29tugEJNzI4eDkwX2FzyAED2gF1aHR0cDovL3d3dy5zdXN0YWluYWJsZWxpZmVtZWRpYS5jb20vY29udGVudC9zdG9yeS9icmFuZHMvb25lX2luX2ZvdXJfY29uc3VtZXJzX2JveWNvdHRfZXRoaWNhbGx5X2NoYWxsZW5nZWRfY29tcGFuaWVzmAKImAXAAgLgAgHqAhVST1NMZWFkZXJib2FyZF83Mjh4OTD4AvLRHogDAZAD4AOYA6wCqAMByAMF&num=0&adurl=http://www.mslworldwide.com&client=ca-pub-1330536458614725
http://www.addthis.com/bookmark.php?v=120&winname=addthis&pub=write-your-addthis-user-name-here&s=&url=http%3A%2F%2Fwww.sustainablelifemedia.com%2Fcontent%2Fstory%2Fbrands%2Fone_in_four_consumers_boycott_ethically_challenged_companies&title=One%20in%20Four%20Consumers%20Boycott%20Ethically%20Challenged%20Companies%20%7C%20Sustainable%20Life%20Media&logo=&logobg=&logocolor=&ate=AT-write-your-addthis-user-name-here/-/-/e06f284301a7a0/1/46b9c899d2fa5526&adt=undefined&content=&CXNID=2000001.5215456080540439074NXC
http://www.sustainablelifemedia.com/send/send/8586
http://www.sustainablelifemedia.com/send/send/8586
http://www.carbontruststandard.com/
http://www.sustainablelifemedia.com/taxonomy/term/198
http://www.sustainablelifemedia.com/taxonomy/term/199
http://www.sustainablelifemedia.com/newsletters
http://www.sustainablelifemedia.com/newsletters/archives/sustainablebrands
mailto:editor@sustainablelifemedia.com
http://googleads.g.doubleclick.net/pagead/iclk?sa=l&ai=BRflpXnDSSdCkO4GwVb6A0a4G2bmQhgEAAAAQASCn96QGOABQ-NyJwARYveOH9w1gyc6jiqSkmBCqAQo2NDA3NTIyNTIxsgEcd3d3LnN1c3RhaW5hYmxlbGlmZW1lZGlhLmNvbboBCWdmcF9pbWFnZcgBA9oBdWh0dHA6Ly93d3cuc3VzdGFpbmFibGVsaWZlbWVkaWEuY29tL2NvbnRlbnQvc3RvcnkvYnJhbmRzL29uZV9pbl9mb3VyX2NvbnN1bWVyc19ib3ljb3R0X2V0aGljYWxseV9jaGFsbGVuZ2VkX2NvbXBhbmllc-ABA8ACAuACAeoCEkhvbWVBZFNsb3RfMjAweDIwMPgC8tEegAMBiAMBkAPgA5gDrAKoAwHIAwU&num=0&adurl=http://www.ecoimprints.com/&client=ca-pub-1330536458614725
http://googleads.g.doubleclick.net/pagead/iclk?sa=l&ai=BrCdMX3DSSYilDoKgVpLysJAGxdWZhgEAAAAQASCn96QGOABQ0ujwhPn_____AViXxaz8DWDJzqOKpKSYEKoBCjMxODI5NzI2NzayARx3d3cuc3VzdGFpbmFibGVsaWZlbWVkaWEuY29tugEJZ2ZwX2ltYWdlyAED2gF1aHR0cDovL3d3dy5zdXN0YWluYWJsZWxpZmVtZWRpYS5jb20vY29udGVudC9zdG9yeS9icmFuZHMvb25lX2luX2ZvdXJfY29uc3VtZXJzX2JveWNvdHRfZXRoaWNhbGx5X2NoYWxsZW5nZWRfY29tcGFuaWVz4AEFwAIC4AIB6gIPQWRTbG90M18yMDB4MjAw-ALy0R6AAwGIAwGQA-ADmAOsAqgDAcgDBQ&num=0&adurl=http://www.mohawkgroup.com&client=ca-pub-1330536458614725


3/31/09 3:35 PMOne in Four Consumers Boycott Ethically Challenged Companies | Sustainable Life Media

Page 2 of 2http://www.sustainablelifemedia.com/content/story/brands/one_in_four_consumers_boycott_ethically_challenged_companies

CHANNELS SECTIONS BUSINESS SECTORS RESOURCES COMMUNITY EVENTS COMPANY
Home
Smart Eco-Strategy
Sustainable Brands
Green Design

News
Columns & Features
Interviews
Contributors
Newsletters
SBi Blog

Agriculture/Food
Automotive
Aviation
Building/Construction/Real Estate
Chemicals
Computers/Electronics/Technology
Consumer Products
Energy/Utilities: Oil & Gas
Finance/Insurance
Health Care/Biotech/Pharmaceuticals
Manufacturing
Marketing/Communications/Media
Natural Resources: Metals/Mining &
Forestry/Pulp
Retail
Services
Sports/Entertainment
Textiles
Tourism/Hospitality/Travel
Transportation

All
Climate
Strategy
Brands
Design
Green IT
Sourcing
Media Clips
Bookstore

Join
Sign In
Learn More
Find People
Find Groups

About SLM Events
SB International
Sustainable Brands '09

Why We're Here
Our Values
Meet Our Team
How We Can Help
Sponsor/Advertise
Media Inquiries
Contact Us

TERMS OF USE  PRIVACY POLICY

Comment: *

Images can be added to this post.
You may use <swf file="song.mp3"> to display Flash files inline

More information about formatting options
CAPTCHA

Security Check - Type the numbers/letters below

What code is in the image?: *

Copy the characters (respecting upper/lower case) from the image.

Preview comment  Post comment

http://www.sustainablelifemedia.com/main
http://www.sustainablelifemedia.com/content/strategy
http://www.sustainablelifemedia.com/content/brands
http://www.sustainablelifemedia.com/content/design
http://www.sustainablelifemedia.com/content/news/main
http://www.sustainablelifemedia.com/content/columns
http://www.sustainablelifemedia.com/people/innovators
http://www.sustainablelifemedia.com/contributors
http://www.sustainablelifemedia.com/newsletters
http://www.sustainablebrandsinternational.com/blog
http://www.sustainablelifemedia.com/content/sectors/agriculture
http://www.sustainablelifemedia.com/content/sectors/automotive
http://www.sustainablelifemedia.com/content/sectors/aviation
http://www.sustainablelifemedia.com/content/sectors/building
http://www.sustainablelifemedia.com/content/sectors/chemicals
http://www.sustainablelifemedia.com/content/sectors/computers
http://www.sustainablelifemedia.com/content/sectors/consumer
http://www.sustainablelifemedia.com/content/sectors/utilities
http://www.sustainablelifemedia.com/content/sectors/finance
http://www.sustainablelifemedia.com/content/sectors/healthcare
http://www.sustainablelifemedia.com/content/sectors/manufacturing
http://www.sustainablelifemedia.com/content/sectors/marketing
http://www.sustainablelifemedia.com/content/sectors/natural_resources
http://www.sustainablelifemedia.com/content/sectors/retail
http://www.sustainablelifemedia.com/content/sectors/services
http://www.sustainablelifemedia.com/content/sectors/sports
http://www.sustainablelifemedia.com/content/sectors/textiles
http://www.sustainablelifemedia.com/content/sectors/tourism
http://www.sustainablelifemedia.com/content/sectors/transportation
http://www.sustainablelifemedia.com/content/resources
http://www.sustainablelifemedia.com/content/resources/climate
http://www.sustainablelifemedia.com/content/resources/strategy
http://www.sustainablelifemedia.com/content/resources/brands
http://www.sustainablelifemedia.com/content/resources/design
http://www.sustainablelifemedia.com/content/resources/greenIT
http://www.sustainablelifemedia.com/content/resources/sourcing
http://www.sustainablelifemedia.com/resources/media
http://www.sustainablelifemedia.com/resources/bookstore
http://www.sustainablelifemedia.com/user/register
http://www.sustainablelifemedia.com/myaccount
http://www.sustainablelifemedia.com/about
http://www.sustainablelifemedia.com/community/slmcommunity/members
http://www.sustainablelifemedia.com/community/slmcommunity/groups
http://www.sustainablelifemedia.com/events
http://www.sustainablelifemedia.com/events/sbi
http://www.sustainablelifemedia.com/events/sb09
http://www.sustainablelifemedia.com/about
http://www.sustainablelifemedia.com/about/values
http://www.sustainablelifemedia.com/about/bios
http://www.sustainablelifemedia.com/about/capabilities
http://www.sustainablelifemedia.com/about/sponsor
http://www.sustainablelifemedia.com/about/press/media
http://www.sustainablelifemedia.com/about/contact
http://www.sustainablelifemedia.com/privacy
http://www.sustainablelifemedia.com/terms
http://www.sustainablelifemedia.com/filter/tips/3?filter-flash_filter
http://www.sustainablelifemedia.com/filter/tips
http://googleads.g.doubleclick.net/pagead/iclk?sa=l&ai=BrCdMX3DSSYilDoKgVpLysJAGxdWZhgEAAAAQASCn96QGOABQ0ujwhPn_____AViXxaz8DWDJzqOKpKSYEKoBCjMxODI5NzI2NzayARx3d3cuc3VzdGFpbmFibGVsaWZlbWVkaWEuY29tugEJZ2ZwX2ltYWdlyAED2gF1aHR0cDovL3d3dy5zdXN0YWluYWJsZWxpZmVtZWRpYS5jb20vY29udGVudC9zdG9yeS9icmFuZHMvb25lX2luX2ZvdXJfY29uc3VtZXJzX2JveWNvdHRfZXRoaWNhbGx5X2NoYWxsZW5nZWRfY29tcGFuaWVz4AEFwAIC4AIB6gIPQWRTbG90M18yMDB4MjAw-ALy0R6AAwGIAwGQA-ADmAOsAqgDAcgDBQ&num=0&adurl=http://www.mohawkgroup.com&client=ca-pub-1330536458614725
http://www.sustainablelifemedia.com/content/story/brands/images/100_DAY_Banner.gif

