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The survey, conducted by YouGov for the Carbon Trust Standard, finds
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that a company's green credentials have a significant impact on

consumer buying choices - despite the current recession. Sixty-two The sustainable business world is

percent of consumers say environmental concerns influence their wide-ranging, free-wheeling, and

purchasing decisions "the same as a year ago," and just over a quarter fast-growing; we can't possibly

saying they influence them "even more" than in 2008. be everywhere at once. If you bu Ild your brand
know of a hot tip or helpful . .

If anything, consumers say they want clearer, more credible information sustainability story we've missed, W|th ea rth-fnend Iy

on what companies are doing to reduce their environmental impact. The tell us about it. promotional

research shows that 70% of consumers do not feel confident that they
can clearly identify which companies are environmentally responsible.
Six in ten consumers (59%) are skeptical about the environmental claims
companies make, and 44% of consumers would like more information

. o /
on what companies are actually doing to be environmentally responsible. im pn nTS M,

(Note to marketers: Just 6% of survey respondents say they base their promotions with a consclence
green purchasing decisions on advertising. They're more likely to get
their information via the media (38%) and third-party endorsement or
accreditation (34%).)
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"This research shows that consumer values do not change, even in a SLIRE THE WED. SAYE THE WORLD
middle of a recession," says Harry Morrison, head of the Carbon Trust e

Standard. "They want companies to act and cut their carbon footprints, Engage

and provide transparent and accessible evidence of action. We believe with an audience
companies that take real action will seize the dual benefits of immediate that invites

cost savings and a stronger reputation, which is good for business."
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